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WHAT IS BONSUCRO?WHAT IS BONSUCRO?
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BONSUCRO PRODUCTION STANDARD:
THE MOST GLOBALLY ADOPTED

PERFORMANCE FRAMEWORK FOR SUGARCANE
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Obey the law

Respect human rights and
labour standards

Productivity �
Manage input, production & processing
efficiencies to enhance sustainability

Environmental �
Actively manage biodiversity
and ecosystem services

Continuous Improvement - Continuously
improve key
areas of the business

EU RED Compliance

Organisation of Farmers (Smallholder
Standard only)

16 Core Indicators

37 Non -Core Indicators

18 Criteria 53 Indicators5 Principles (+2)



BONSUCRO �
REACH & SCALE



CRITICAL MASSof global
production
of global
production

Bonsucro brings together the supply chains of all leading buyers of sugarcane products.

27% of global
purchasing
of global
purchasing20%
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